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Profit Making Show Windows 
for Drug Stores 


Merchandise carries a definite buy- 
ing urge. The intensity of that urge de- 
pends upon the manner in which the 
merchandise is displayed. 

The first opportunity a merchant 
has to display his merchandise so as to 
exert this buying urge is through his 
display windows. It has been proven a 
great many times that attractive sales 
pulling displays of merchandise cannot 
be arranged in old dingy and improperly 
arranged windows. With Modern Kaw- 
neer Show Windows, a merchant can 
present his goods in a way that will 
exert the strongest buying urge 


— 


In this booklet we present a few of 
the types of Kawneer Solid Copper Store 
Fronts best suited for Drug Stores. 
These views are presented merely to 
show different ideas rather than to pre- 
sent definite plans that will fit any par- 
ticular stores. The types shown in this 
booklet are only a few of thousands that 
have been installed by this company. 
We suggest that you select the features 
from one or several of the Kawneer 
fronts shown in this booklet and then 
give us the measurements of your store 
as indicated on page 382 so that we can 

send you an estimate of the cost 


and therefore bring him the Kawneer of such a front as you have in 


most sales and bigger profits. 
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mind for your store building. 
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Kawneer Resilient Store Front Construction 


Kawneer resilient construction is 
founded upon the very important prin- 
ciple that large plates of glass such as 
are used in store windows should be held 
in a yielding and resilient grip. If you 
were to place your ear alongside of a 
large plate glass and then strike the sur- 
face of it with your knuckle, you would 
find that the glass vibrates quite like a 
tuning-fork. When the edges of the 
plate are held in a rigid, vise-like grip, 
these vibration waves are liable to cause 
fractures. With the Kawneer resilient 
grip, however, the vibrations pass out 
thru the edges of the plate. 

Kawneer construction provides the 
necessary give-and-take so as to elimi- 
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nate the breakages caused by vibra- 
tions. All plate glass is held between 
two spring surfaces, the spring deflec- 
tion being from the adjustment screw 
up to the edge of the metal that lays 
against the glass. The plate glass rest- 
ing upon the structural shaped setting 
block with its leather cushion, is thus en- 
abled to rock freely under wind pres- 
sure and vibrations. 

The sturdy, cold drawn Kawneer 
metal mouldings when assembled in this 
manner provide the necessary resiliency 
while at the same time affording suffi- 
cient strength to hold the glass securely 
in place. This firm, yet resilient grip is 
found in all Kawneer sash and bars. 


Specialized Service for Merchants 


Kawneer Store Front Construction 
was designed and has been developed by 
an architect who for years had special- 
ized in business buildings. His exper- 
ience made him realize that one of the 
most important parts of stores—the 
show windows and entrance-ways—had 
not been brought up to date as had the 
other construction features. 

From this beginning, more than 
nineteen years ago, the Kawneer organ- 
ization has specialized in up-to-the-min- 
ute service to merchants in connection 
with their store fronts. During this 
time more than 260,000 Kawneer Solid 
Copper store fronts have been installed. 
In producing this large number of Kaw- 


neer store fronts, we have gained a 
broad experience which enables us, we 
believe, to give a valuable service in con- 
nection with store front problems. 

Individuality is an important item 
in the success of a store front. Your 
show windows should be in keeping with 
your merchandise, your location and the 
general character of your store. Any 
effort you spend to individualize your 
store front will pay you big profits. We 
feel sure we can help you on your store 
front problems. 

It has been our slogan that Kaw- 
neer Store Fronts Stay and Pay. May 
we not have a chance to show you how 
this has been proven for others? 
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Kawneer Fronts need not be 
large to be profitable. 
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‘Tus plan shows two plain 
windows with a center door. 
The windows are about four 
feet deep. Most merchants 
prefer shallow windows for 
drug or jewelry lines. 
Where deeper returns are 
desired the backgrounds 
can be built out so as to keep 
the display space in the win- 
dows shallow. The bulk- 
heads for jewelry or drug 
lines should be from 26 to 30 
inches high. Many jewelry 
merchants use a false floor 
inside the windows in order 
to bring the small merchan- 
dise displayed as close as 
possible to the average line 
of vision. 


WINDOWS in this plan 
are quite similar to those 
shown on page 4. The tran- 
som glass is arranged with 
three arches so as to give a 
tone of distinction. These 
arches are intended for 
leaded panels in colored 
glass. Note also that the 
awning in this case is hung 
above the transom. Where 
it is possible it is better to 
have the awning below the 
transom so as to permit 
light to pass into the store. 
Some jewelers prefer to use 
glass panels for their win- 
dow backgrounds so as to 
have plenty of light for 
their repair work bench. 


A touch out of the ordinary 
makes them stop, look and buy. 


Page Five 


Page Six 


This merchant says the side 
window is worth the cost of 
his front. 


Many merchants prefer 
the large window design. 
This plan gives all the ad- 
vantages of the large win- 
dow with the extra feature 
of a small window at the 
right of the entrance in 
which to feature some 
special line of merchandise. 
Note that in this case the 
dealer is showing fancy 
china-ware in the side win- 
dow. A druggist could use 
it for special bargain mer- 
chandise. The back panel 
in this plan is made so as to 
hold to a shallow depth. This 
feature is quite necessary 
for drug and jewelry stores 
because of the merchandise. 


HERE we havea plan with 
two windows of equal size 
with a shallow return to a 
center door. This picture 
shows quite nicely just what 
can be done with a simple 
type of front when proper 
attention is paid to some of 
the more important details. 
The bulkhead is made from 
an attractive shade of verde 
antique marble with the 
sign panels done in cast 
bronze. This adds a rich 
feature to the front that is 
sure to attract attention. 
Note how the display in the 
left hand window has been 
built up to bring the mer- 
chandise close to the eye. 


You will find Kawneer Store 
Fronts on most business streets. 
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A test of 19 years proves the 
success of Kawneer Fronts. 


SoMETHING different 
without using too much 
space is the reason back of 
this plan. Note that the 
door is flush with the plate 
glass with ornamental pi- 
lasters used at the door 
posts. Many display men 
would question this feature 
because of the way it cuts 
off the vision of the display 
until the pedestrian is al- 
most in front of the window. 
It is usual with such a plan 
to use a curtain background 
from 18 to 20 inches above 
the level of the floor of the 
windows. Note how the 
transom is set back over the 
show-windows. 


PLENTY of room in the 
vestibule is generally a de- 
sirable feature. The plan 
shown here gives this room- 
iness and also a broad dis- 
play of the merchandise in 
both windows. This plan 
may run directly back to the 
door posts as shown in the 
picture or have a slight re- 
turn to the door as shown in 
the floor plan below. The 
former would be better for 
most stores as the small re- 
turn at the door is likely to 
be too small for customers 
in coming out or going into 
the store. Terra cotta for 
the bulkheads as indicated 
in this design, looks well. 
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Let us help you on your store 
front problems as we have 
many others. 
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A corner store sometimes pre- 
sents difficulties for the win- 
dow designer. 


CORNER store rooms fre- 


quently call for special han- 
dling. This picture was se- 
lected for showing because 
of the way some of the spe- 
cial conditions were handled 
in this case. The entrance 
way has been left open by 
installing two bearing col- 
umns inside of the windows. 
These are small enough so 
that they do not interfere 
with the view into the win- 
dow. This plan is quite 
easily used on one or two 
story buildings but calls for 
some good engineering 
work for heavy brick build- 
ings. Note how the second 
floor entrance was handled. 


A PIER was left at the cor- 
ner in this case, making it 
necessary to set the door 
back so as to give plenty of 
room in the entrance way. 
For a jewelry store the bulk- 
head should be from 8 to 10 
inches higher than shown in 
this picture, or if the dealer 
handles both jewelry and 
phonographs the front win- 
dow could be built up with a 
false floor while the larger 
window at the side could be 
used for phonographs and 
records. White tile are not 
recommended for a jewelry 
store front but are suitable 
for a drug store featuring a 
soda fountain. 


Our experts are at your dis- 
posal without obligation. 
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front. 


A MARQUISE over the 
entrance as shown in this 


design will add greatly to 
the distinctiveness of a 


‘store front. As will be seen 


from the picture an other- 
wise plain front is made to 
stand out because of this 
feature. Most jewelers 
would prefer to have the 
backgrounds built into the 
windows in “L” shape so 
as to reduce the depth of the 
display space. Some, how- 
ever use pyramid display 
stands for the corners for 
showing bronzes, vases and 
fancy china-ware and keep 
the front windows for show- 
ing the smaller articles. 


PLENTY of vestibule room 
is one of the attractive fea- 
tures of this design that is 
worthy of consideration for 
most stores. Where the 
width of the store will war- 
rant it, small hghts on each 
side of the door would be 
better so as to give more 
room in the return to the 
door and also to provide 
more light in the front of 
the store. A slanting back- 
ground across the back cor- 
ner fills out a difficult por- 
tion of such windows to trim 
and provides an excellent 
place in which to store fix- 
tures. This type could be 
used on an 18 foot store. 


Your windows should fit your 
merchandise and your store. 
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# Fill out the measurement blank 


HERE is another corner 
front of rather simple de- 
sign that has some _ note- 
worthy features. The slant 
of the sidewalk in front of 
the store causing a differ- 
ence in level between the 
store floor and the sidewalk 
was handled in this case 
quite nicely. It would have 
been better had the store 
floor been about 6 inches 
lower. It would not then 
have been necessary to have 
the step at the sidewalk line 
—a feature that should be 
avoided whenever possible. 
Note how the pier has been 
taken out at the corner and 
a cast iron column used. 


SMALL feature show win- 
dows on each side of the en- 
trance door put a touch of 
“difference” on this design 
that has proven quite suc- 
cessful. The moveable case 
in the center of the vestibule 
was an afterthought but it 
has proven valuable as a 
business getter. This front 
was installed in an old build- 
ing and as seen from the 
picture gives most of the 
benefits of a new building. 
The marble used on this 
store front is of a soft vari- 
ety that mars easily. Where 
marble is used it pays to use 
the sort that takes and holds 
a hard finish. 


Kawneer Fronts turn old 
stores into new ones. 
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Ideas are the foundation of 
Store front successes. 


By placing the awning 
above the transom and by 
carrying the prism glass 
back to the door, this design 
is given a feature that is 
quite out of the ordinary 
and which helps to give 
more light in the _ store 
proper. This design may 
seem large for jewelry dis- 
plays but there has been 
quite a noticeable trend 
among stores in this trade to 
use more and more display 
space. The popularity of 
beads, earings and other ar- 
ticles of personal adorn- 
ment which are sold at a 
lower price makes this in- 
creased display profitable. 


ANOTHER plan that pro- 
vides for quite extensive 
display footage, but has the 
shallow windows so much 
favored for small merchan- 
dise such as sold by drug 
and jewelry stores. The 
store front picture shows 
how the background can be 
built across the back cor- 
ner so as to keep the win- 
dows shallow. With a cop- 
per bulkhead such as is 
shown here, hinged sash 
may be installed in some of 
the panels so as to provide 
ventilation into the cellar. 
Opaque glass may also be 
used in the panels when it is 
desired to light the cellar. 


Fronts now in use; that’s your 
guarantee. 


More than 260,000 Kiawneer l oes 
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The measurement blank on 
page 32 merely starts us on the 
way to help you. 


N ARROW sstores some- 
times present difficult store 
front problems. It will be 
seen from the accompany- 
ing picture what a little 
thought can do with such a 
problem. The store shown 
here is about 14 feet wide 
from wall to wall. The win- 
dows are so arranged as to 
give plenty of display for 
the stock of merchandise 
carried. For a drug store 
built up floors would not be 


necessary. Note how plate 


glass was used for the back- 
grounds with a black glass 
panel for the first 15 inches. 
This arrangement allows 
plenty of light. 


SIDE windows on corner 
stores provide a view of dis- 
plays from the street cross- 
ing and side street. Tests 
have shown, however, that 
in most cases the side win- 
dows are about one half as 
efficient as the front win- 
dows. Note how the front 
windows in this case are set 
at a slant with the sidewalk. 
In most situations such a 
slant will help to eliminate 
daylight glare. This plan 
also gives a touch of differ- 
ence to a small front. The 
column in the corner is here 
shown covered with mirrors. 
The plain iron column would 
not be so large. 


Perhaps you have some special 
display problem; write us about 
it. 
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The success of Kawneer Fronts 
has been based upon satisfac- 
tory service. 


Tuis plan provides two 
straight return windows 
with two small specialty 
windows on either side of 
the entrance door. Such 
small windows have proven 
very successful as sales pul- 
lers for merchandise on 
which a special drive is de- 
sirable. For jewelry dis- 
plays most merchants would 
prefer to have the back- 
grounds built out as shown 
in the picture. For drug 
stores it would be best per- 
haps to leave the windows 
full as shown in the floor 
plan and use pyramid dis- 
play stands. The bulkheads 
are about right for jewelry. 


HERE the elliptical arch in 
the transom and the heavy 
cornice in the vestibule are 
distinguishing features. 
The shallow windows and 
wide and inviting vestibule 
make this plan admirable 
for an 1& foot jewelry store. 
The return at the door is 
small, but as the windows at 
this point are only about 2 
feet deep, the door-way 
would not be crowded. A 
slanting return to the door 
so as to provide more room 
would be much better. The 
cornice in the vestibule in 
this plan is made up of the 
copper transom bar, plaster 
panels and a copper cornice. 


Something out of the ordi- 
nary pays in store fronts with 
more profits. 
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Your store should stand out on 
the street; let us show you 
how. 


Oup building's may be re- 
modeled into attractive 
sales emporiums as_ is 
shown in this picture. By 
installing this attractive 
Kawneer Store Front, this 
remodeled store has been 
given the pull of a new 
building with only a small 
part of the cost. This store 
front gives an excellent 
example of how good mar- 
ble helps make the store 
front attractive while cheap 
marble really detracts from 
the appearance of the front. 
The extra wide lights at the 
door serve the double pur- 
pose of providing plenty of 
room at the entrance. 


Turis plan gives two plain 
windows with wide light on 
each side of the door. Altho 
plain in design the windows 
provide enough space for 
the average drug or jewelry 
store and bring most of this 
display on a line with the 
eye range of those passing 
on the street. For a jewelry 
store the bulkhead should 
be 4 to 6 inches higher. Note 
how grills have been insert- 
ed in the front panels of the 
bulkheads so as to provide 
ventilation for the base- 
ment. The name of the store 
may be cast in these grills 
giving them the selling 
value of a sign. 


Kawneer Resilient Store Front 
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Kawneer Store Fronts Stay 


and Pay; Turn to Page 32 and 


let us show you how. 
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becoming more and more 
prominent in jewelry and 
drug stores. This plan was 
designed especially to fea- 
ture talking machines with 
other lines of merchandise. 
Note that the two side win- 
dows have lower bulkheads 
than the smaller windows on 
each side of the door. Each 
of the larger windows has 
plenty of space for display- 
ing two or three machines 
without crowding and also a 
liberal display of records 
and accessories. By instal- 
ling movable backgrounds 
the larger windows could be 
used for drug's or jewelry. 
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plan quite similar to this tee eee 
one. There are, however, , 

some features which make 
this one worthy of compari- 
son. Note especially the en- 
trance to the door. You will 
readily agree that the side 
lights on this plan greatly 
improve it besides allowing 
a free portion of light into 
the front of the store. The 
bulkhead in this case was 
designed for a jewelry store 
while the plan on page 17 
was made for a drug store. 
Where the added hight is Many merchants are paying z +r; 


ane Be gauuoges sagaseeegercesesnsscsaceaestee: #2 EESe 


: thei t m their Kakuneer SA V4 
needed it would be better to te ie al y | Z 
have the side lights extend 4 vA SY 
to the floor. “A_| LZ 


Page Twenty-Five 


Page Twenty-Six 


Your merchandise is difficult 
to display unless your windows 
are made to fit your problem. 


FREQUENTLY a front 
must serve a double purpose 
store. In this case a drug 
store is combined with a 
luncheonette and soda foun- 
tain: ~A= combinations of 
music and jewelry merchan- 
dise is quite common. In 
cities of 50,000 population 
and upward the luncheon- 
ette feature is common. 
As will be seen from the 
floor plan below all of the 
windows have been kept 
down to shallow depths. 
Some might question the 
advisability of indenting 
the side window, however, 
the owner says that it at- 
tracts more attention. 


HeErE we have another 
arcade type of front for the 
larger size of stores. It is 
interesting to note the vari- 
ous lines of merchandise 
displayed. The left-hand 
window is used for display- 
ing fine stationery cards 
and writing materials. In 
the right-hand window we 
see a unit display of desk 
clocks with a showing of 
mah jong sets at the back. 
Table silverware occupies 
the front central case while 
watches and rings are 
shown in the window be- 
tween the two doors. Cer- 
tainly this merchant gives 
his merchandise a strong 
buying urge. 


Asking us for help places you 
under no obligations; we have 
helped thousands. 
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The small store makes a 
greater profit from a modern 
front than a big one. 


‘THE center display win- 
dow type as shown on this 
and the opposite page have 
proven very successful for 
stores of average width. 
One of the main reasons for 
the success of this plan is 
the wide and inviting vesti- 
bule. The words “Come In” 
seem to be spoken out by 
roomy entrance-ways such 
as these. These two sketches 
give a comparison between 
marble and copper bulk- 
head. The latter will last a 
lifetime and if kept clean 
will always make an attrac- 
tive appearance. Note how 
the backgrounds are built 
out. 


A LOWER floor and bulk- 
head for the central case 
shown here was planned to 
provide display space for 
talking machines or other 
musical instruments. The 
corners are shown square on 
this plan but the slanting 
corners as shown on the op- 
posite side are generally 
better, especially with a 
wide window such as this. 
Ventilators in the transom 
as shown here will be found 
desirable in most climates. 
A name panel for the tran- 
som is sometimes advisable 
but not very efficient when 
placed above the awning as 
in this case. 


A modern Kawneer Front will 
last for years and always pay 


profits. 
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W HAT can be done on a 
narrow store is quite admir- 
ably shown in this picture of 
a jewelry front installed ina 
store only 18 feet wide. Just 
because a store is narrow is 
no reason why the store 
keeper should be overlooked 
by shoppers on the sidewalk. 
The octagonal shaped dome 
which serves as a marquise 
is made from sections of 
leaded, colored glass. This 
glass also was used in the 
transom in sectional panels. 
The owner of this store says 
it takes him but a few min- 
utes to change his window 
displays and that through 
frequent changes he is able 
to keep his stock moving. 


Here we have a photo- 
graphic reproduction of a 
center window plan such as 
was discussed on pages 28 
and 29. Of his center win- 
dow the owner of this front 
says: “We especially com- 
mend the double door ar- 
rangement with the window 
between. We find this case 
an especially desirable dis- 
play space for Kodaks and 
photographic goods.” This 
storekeeper has utilized all 
of his bulkhead space for 
display signs which he says 
have been very profitable. A 
difference of about 8 inches 
has been taken up in the 
slant of the vestibule floor. 


Individuality always pays in a 
store front; let us help you. 
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How Much Will a Kawneer 
Front:Cost? 


What a Kawneer Resilient Store Front will cost varies 
according to the width and height of the store room from wall 
to wall and from floor to ceiling and also according to the 
depth of the return and the arrangement of the windows. It 
is, therefore, impossible to give even an approximate estimate 
of the cost of a modern, up-to-date Kawneer Front for your 
building until we have certain facts upon which to base our 
estimate. 


So after looking through this little booklet, just fill out the 
measurements as indicated here and let us show you what a 
Kawneer Front will cost. This information will of course 
place you under no obligations. 


Please note these points especially: First, we should 
know the general design of a front in which you are inter- 
ested. Then we ought to have the dimensions of your store 
front opening as listed on the sketch. Also please give as full 
information as possible about the other items. 
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Be Sure to Give the Following 
Dimensions 


ee 
ey 


Height from sidewalk to I-beam ....................feet ..............------inches, 
Height from floor to ceiling (inside), -...-........... Peetics nea inches, 
Width from wall to wall (inside), ................-.-- feet...................-inches. 


Thickness of walls (outside). Distance from sidewalk level to floor 
level at both walls. 

Locate and give size of all columns—of what they are made—cast 
iron, concrete, stone or brick. 

Give construction of building—stone, brick or wood, 


How many stories high....................Store building faces...............+.+ 


